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While so many continue to combat the far-reaching impacts of the 

COVID-19 pandemic, we remain grateful to the many heroes in our 

midst. From doctors, nurses and scientists to our own store leaders, 

franchise owners and associates who go above and beyond to 

provide access to essentials in our communities — we thank you for 

sharing your strength. Your tireless efforts are not going unnoticed. 

At 7-Eleven, we remain focused on the safety of our people and 

providing customers what they need when they need it. At the 

same time, our commitment to our communities and creating a 

more sustainable future never wavered during this tumultuous 

year. Through numerous community outreach programs and 

sustainability initiatives, we have the privilege of Stepping Out in 

Our Communities and Stepping Up for a Better World.

I’m proud of our work and our team. I invite you to read and  

click through our mid-year Sustainability Snapshot to see  

the full details of our commitment.
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Serving as a neighborhood store and as an essential business open throughout  

the COVID-19 pandemic, we saw first-hand both the hardships and the heroics 

happening in the communities 7-Eleven stores serve. We knew we had a unique 

opportunity to help. Engaging the power of the brand and teaming up with 

7-Eleven’s incredibly generous customers to provide hunger relief showcases 

the very essence of who we are at 7-Eleven.

Stepping Out  
in Our Communities

7-Eleven’s signature outreach programs, charitable donations, volunteer efforts 

and in-store fundraisers make incredible impacts in the communities where we 

live and work. During the first half of 2021, 7-Eleven donated more than 
$3.8 million to 1,250+ organizations to help those who need it most. 

7-Eleven Goes All In on Hunger Relief, Donating  
18 Million Meals (and counting!) in 2021
With food insecurity at an all-time high in the U.S., 7-Eleven continued its  

long-standing support of Feeding America and hunger relief in the following ways: 

 ■ Throughout March and April, 7-Eleven launched a multi-faceted campaign to help 

provide meals to families facing hunger. By simply rounding up to the nearest 

dollar for a chance to win awesome prizes through our Round Up for Rewards campaign, 7-Eleven 

customers helped raise a whopping $1.5 million to put meals on the tables of families in need.

 ■ Did someone say pie? 7-Eleven held two product-based fundraisers during the same promotional 

period. On March 14 (aka, Pi Day), the company donated one meal for every pizza sold, up to 

150,000 meals. And for Feeding America Fridays, 7-Eleven donated one meal for every large 

proprietary brand beverage sold, up to 2.5MM meals.

A few highlights include:

Marissa Jarratt  |  Senior Vice President and Chief Marketing Officer, 7-Eleven
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 ■ Continuing the 7-Eleven Cares annual tradition, our 

associates celebrated National Volunteer Month in April 

with a drive-through food drive at the Store Support Center 

to benefit the North Texas Food Bank (NTFB). The team 

donated 4,405 pounds of food items. When combined with 

the company’s $10,000 cash contribution, as well as the 

additional funds many team members donated directly to 

NTFB online, the total impact was 41,170 meals for local 

families. Click here to see video highlights.

 ■ Franchise owners and store operators in the North Atlantic zone came together for a “Day to End 

Hunger” in May. Through food collections in stores and in their own homes, the team donated more 

than 56,000 pounds (46,000+ meals) of food items to five food banks across four states including 

New York, New Jersey, Massachusetts and Connecticut. 

 ■ For nearly a decade, 7-Eleven stores across 

Canada have supported various non-profit 

organizations through direct customer donations 

at check out, and 2021 is no exception. So far 

this year, more than $38,000 in donations have 

been collected for Foodbanks of Canada.

Bring  
non-perishable  

food items  
anytime between

8:00 AM–2:00 PM

 Food Drive  
TODAY!

https://www.youtube.com/watch?v=norR4gv2Eog
https://www.youtube.com/watch?v=norR4gv2Eog
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Supporting Our Local Heroes and  
Those Fighting COVID-19 Overseas 
Throughout the pandemic, local heroes have 

continued to give of themselves day in and day 

out. 7-Eleven has made every effort to recognize 

their dedication and continues to raise funds 

in support of those still being hit hardest by 

COVID-19, including: 

 ■ Stripes® Stores and Laredo Taco Company® 

showed their appreciation for hometown 

heroes including teachers, law enforcement 

and military personnel. The team donated 

10,000 tacos along with tamales and water to more than 50 schools and community events  

across central and south Texas throughout March, April and May.

 ■ 7-Eleven has partnered with the American Red Cross to support the India 

COVID-19 Relief Fund by giving customers the option to round up their purchases 

at check out in May and June. The $300,000+ raised in stores and through team 

member donations will help mobilize frontline workers to run quarantine centers, 

supply meals, provide medical equipment, step up vaccinations and distribute 

masks and sanitation supplies to the hard-hit country. 

Speedway Celebrates 30 Years of Making 
Miracles with Children’s Miracle Network
In May of this year, 7-Eleven, Inc. finalized the acquisition of 

Speedway, a leading convenience store chain with a long-

standing history of community support. Speedway has been a 

proud partner of Children’s Miracle Network Hospitals for 

the last 30 years, contributing more than $133MM as one of 

the top corporate contributors to the organization. By the end 

of 2021, Speedway expects to raise approximately $18MM for 

the organization to support 80+ member hospitals located 

throughout its operating area. The hospitals will use the funds for critical life-saving 

treatments and health care services, along with innovative research, vital pediatric 

medical equipment and financial assistance for families that could not otherwise 

afford healthcare services.
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7-Eleven’s Operation Chill® Program  
Returns for 26th Consecutive Year  
Designed to enhance relationships among stores, police 

and youth, 7-Eleven’s Operation Chill community outreach 

program allows law enforcement officers to award a 

coupon to kids they see doing good deeds or exhibiting 

positive behavior — good for a free small Slurpee® drink at 

any participating U.S. 7-Eleven® store. 

Community engagement, and specifically 

finding ways to make positive connections 

with our youngest residents, is a huge part 

of policing. Operation Chill provides another 

avenue to connect with kids and build 

valuable relationships that lead to stronger, 

safer communities.

Eddie Garcia  |  Dallas Police Chief

For more information, visit 7-elevenoperationchill.com.

https://www.7-elevenoperationchill.com/about/
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Each heritage celebration and holiday provides an important 

opportunity to recognize the history, culture and contributions  

of the diverse mosaic that make up the 7-Eleven family.  

Check out just a few of this year’s highlights:

 ■ Read more here from Larry Hughes, 7-Network of Black Professionals 

Chair and Vice President of Corporate Human Resources at 7-Eleven,  

as he reflects on Black History Month.

 ■ Check out a special fireside chat we hosted with Dallas Mavericks  

CEO Cynt Marshall to honor Women’s History Month.

 ■ Click here to view an exclusive Memorial Day interview with Colonel 

Patrick Roddy of the Old Guard at Arlington National Cemetery, produced 

in partnership with the 7-Eleven Veterans Outreach Organization.

 ■ Check out our Pride campaign #AllFlavorsWelcome on the Slurpee® 

channels to authentically celebrate and support the LGBTQ community. 

Treasa Bowers  |  Vice President of Field Human Resources, 7-Eleven

As the recognized industry leader, we have an obligation to lead the way in DE&I. It’s 

not only the right thing to do, it’s a business imperative. Although we have much 

more work to do, I’m proud of our diversity efforts and the dedication of our 

associate business resource groups (ABRGs). Together we are creating a 

more inclusive culture for our people and customers.

Building an Inclusive Culture that Champions Diversity 

https://corp.7-eleven.com/corp/black-history-month
https://www.youtube.com/watch?v=Ncp8DFs8Rew
https://www.youtube.com/watch?v=6_S43j70ABY
https://www.instagram.com/p/CQKD7sdLStD/?utm_source=ig_web_copy_link
https://www.youtube.com/watch?v=6_S43j70ABY&list=PLUGVNsXOdUePo0iHhS4LZswCZV515nlSp&index=8
https://www.youtube.com/watch?v=Ncp8DFs8Rew&list=PLUGVNsXOdUePo0iHhS4LZswCZV515nlSp&index=6
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POLYNESIA

MICRONESIA

MELANESIA

Demographics
Asian Americans 

People having origins in any of 

the original peoples of the East 

Asia, Southeast Asia or the Indian 

subcontinent.

Pacific Islanders 

People whose origins are the original 

peoples of Polynesia, Micronesia, and 

Melanesia. Polynesia includes Hawaii 

(Native Hawaiian), Samoa (Samoan), 

American Samoa (Samoan), Tokelau 

(Tokelauan), Tahiti (Tahitian) and  

Tonga (Tongan).

May is  Asian American and Pacific Islander (AAPI) Heritage Month, a time for paying tribute to the generations 

of Asian and Pacific Islanders who have enriched America’s history and are integral to its future success. 

AAPI Month History
 President George H.W. Bush issued Presidential Proclamation 6130 designating 

May 1990 as the first “Asian/Pacific American Heritage Month.” 

Congress expanded the observance to a month-long celebration in 1992.

 May was chosen to commemorate the immigration of the first Japanese to the 

United States on May 7, 1843, and to mark the anniversary of the completion of 

the transcontinental railroad on May 10, 1869. 

Asia is an extraordinarily enormous 

region of the world… so the experiences 

of Asian Americans are not uniform 

by any stretch. Understanding Asian 

history in the country, understanding 

the different experiences of different 

communities will go a long way in 

demonstrating how Asian Americans 

have always been part of the U.S. story.”

Margaret Huang  |  President and CEO  

of the Southern Poverty Law Center (SPLC)

Did You Know? 
Congress recently held its first hearing 

addressing discrimination  

against Asian Americans in  

more than 30 years.

Vice President Kamala Harris is the 

first person of South Asian descent  

to hold the Office of the  

Vice President.

Population
Asian Americans 

are the fastest-

growing racial or 

ethnic group in the 

United States (Pew 

Research Center)

Asian American and  
Pacific Islander Heritage Month 

Top 10 largest  
Asian American  

populations
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  1.  CA 
  2. NY
  3. TX
  4. NJ
  5. IL

  6. WA
  7. FL
  8. VA
  9. HI
10. MA

81%   

The rate at  

which the Asian  

American population  

grew between  

2000 and 2019

22.6 million  

The estimated  

number of  

Asian residents  

in 2018  

(U.S. Census)

1.6 million   

The estimated number of  

Native Hawaiian and  

Other Pacific Islander 

residents in 2018  

(U.S. Census)

Jewish people have been great 
advocates for other minorities and  

their rights in America — participating 

in the Civil Rights Movement and making 

up a large portion of white Americans who 

showed up at voter registrations,  

rallies and sit-ins.

Although Jews originally came from 

the Middle East, many races and 

peoples have mixed together in Jewish 

communities over the centuries, 

especially after the Jews were forced out 

of Palestine in the second century.

By Presidential Proclamation, May is Jewish American Heritage Month (JAHM) in recognition of the indelible 

contributions American Jews have made, and continue to make, to our nation’s history, culture and society.

Jewish  
   American  
Heritage Month

Jewish Origins in America
Seeking a Better Life

1654  

the date when Jewish Americans 

first arrived in New Amsterdam 

(New York City today) searching 

for better opportunities and a new 

home base where they 

could openly practice 

their faith without 

persecution.

Traditions and Customs

Jewish traditions and customs primarily derive  

from the practice of Judaism. The most important Jewish  

traditions stem from the mitzvot, which are the 613 holy obligations  

found in the Torah and Talmud.

There is no specific Jewish cuisine, only lists of permissible and impermissible 

foods for Orthodox Jews and others who observe kashrut, or eating kosher foods.

Population and Notable People 

7.1 million   

approximate number of Jewish Americans in 2020
From contributing important scientific discoveries to raising the flag for the 

abused and neglected, Jewish people have played a huge role in virtually every 

industry and profession across the United States.

This 350-year history has given us names like: 

Dr. Misha Galperin  |  CEO 
National Museum American Jewish History

For more than  

360 years, American Jews 

have always risen to contribute 

to society and culture, including 

science, medicine, sports, business, 

civil rights, government, and military service. 

We’re working to raise awareness about 

those contributions and to stem the 

roots of antisemitism by bringing 

stories of American Jewish 

experience to life.”

New
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Did You Know? 

90% of 

Jewish voters

believe antisemitism has 
increased in the past four years 
(Bend the Arc)

•  Albert Einstein

•  Ruth Bader Ginsburg

•  Levi Strauss

•  Mel Blanc

•  Jonas Salk

•  Irving Berlin

•  Steven Spielberg

•  Stanley Kubrick

•  Sammy Davis, Jr.

•  Dustin Hoffman

•  Carl Bernstein

•  Mike Wallace

•  Barbara Walters

•  Allen Ginsberg

•  Susan Sontag

•  George Gershwin

•  Richard Rodgers

•  Benny Goodman

•  Leonard Bernstein

•  Burt Bacharach

•  Herb Alpert

•  Aaron Copeland

•  Bob Dylan

•  Neil Diamond

•  Carole King

•  Paul Simon

•  Barbra Streisand 

•  Sandy Koufax

     just to name a few!

2,500  
number of Jews 

in America in 1776 

following a slow but steady 

growth in  

Colonial  

America.

The People Who We Celebrate

~5% of the Canadian population, who identify as Indigenous people within three primary groups:

Inuit
64,000+ Indigenous people of the  
Arctic living mainly in 53 communities 
across the northern regions of Canada

Métis
400,000+ people of mixed  
Indigenous and European  
ancestry living through Canada 
and the U.S.  

First Nations
Comprised of 630+  
communities in Canada 
representing 50+ Nations and 
50+ Indigenous languages 

History in Numbers

1500s
200,000 First Nations people and  
Inuit living in what is now Canada 
when Europeans began to settle 
in the 16th century 

200 year duration of Indigenous population 
decline after European territorial encroachment 

1950
The year when the 
Indigenous population 
began to increase 
dramatically with high  
birth rates and improved 
medical care 

2021
1.6 million people  
identify as Inuit,  
First Nations, or  
Métis in current day

Reconciliation

July 2017
10 Principles were announced 
to fulfill the government’s 
commitment to renewed 
relationships with First Nations, 
Inuit and Métis

   All relations with 
Indigenous peoples are to 
be based on the recognition 
and implementation of their 
right to self-determination, 
including the inherent right 
of self-government.

Source information primarily derived from the Government of Canada’s official website: https://www.canada.ca/en.html 

Map for reference only 
and does not intend to 
represent official or legal 
geographic boundaries of 
any Indigenous groups

Bringing Our Diversity Commitment to Life
At 7-Eleven, we understand that our people drive our success. That’s why we are committed to building 

an inclusive culture where everyone can contribute their unique perspectives and talents. After all, none 

of this work would be possible without the dedicated associates and franchise owners who make 7-Eleven 

special. Throughout the first half of 2021, we celebrated and recognized our people and the incredibly 

diverse communities 7-Eleven stores serve through a variety of education and engagement programs.

National  
Arab American  
Heritage Month

Celebrating

In recognition of this important April celebration, we recognize 

the history, contributions, and culture of Arab Americans, who 

have ancestry in one of the world’s 22 Arab nations located from 

northern Africa through western Asia.

Salma Hayek   |   actress and activist

Hoda Kotb   |   award-winning television 

anchor and co-host of the Today show

Ahmed Zewail   |   scientist who won 

the Nobel Prize in Chemistry 

Dr. Elias Zerhouni   |   renowned 

researcher and radiologist and the 

first immigrant to head the National 

Institutes of Health (NIH)

Tony Fadell   |   co-inventor of 

Apple’s iPod and iPhone

Tony Shalhoub   |   three-time Emmy 

Award-winning television actor on Monk

Danny Thomas   |   Emmy Award-winning 

actor, founder of St. Jude Children’s 

Research Hospital

DJ Khaled   |   hip-hop DJ, rapper,  

music producer

Language 
Arabic is one of the fastest growing languages in the U.S. 

And while there are only 22 Arab countries in the world,  

29 countries use Arabic regularly.

Population Size
There are approximately 3.7 million  

Arab Americans in the U.S. 

Education
Arab Americans are among the most educated 

demographic. More than 40 percent have a four-year 

degree, and 17 percent have a postgraduate degree.

Terminology
Many people confuse “Arab” and “Middle Eastern,” but 

these terms are not fully interchangeable. The Middle 

East includes non-Arabic nations and similarly, not all Arabic 

nations are located in what is considered the Middle East. 

History
Beginning in the 1990s, Arab American 

heritage was celebrated sporadically. 

It wasn’t until 2017 when Arab America 

began a national initiative to coordinate 

all states under National Arab American 

Heritage Month. 

People
More than 3.5 million Americans 

can trace their roots to an Arab 

country. Just a few famous Arab 

Americans who have made their mark 

in fields from chemistry and physics to 

entertainment include:

A L G E R I A

M A U R I TA N I A

C O M O R O S

T U N I S I A

L I B YA
E G Y P T

I R A Q

S A U D I 
A R A B I A U.A.E

S U D A N

B A H R A I N

D J I B O U T I

K U W A I T

L E B A N O N

P A L E S T I N E

Q ATA R

Y E M E N 

S O M A L I A
 

O M AN 

JO
R

DA N

M O R O C CO

The theme for Arab Heritage 

Month 2021 is Mosaic, an art 

form that originated in the 

region. Mosaics are assemblages 

composed out of tessera (small 

pieces of glass, stone, or other 

nature-based materials). 

Did  
You Know? 

4,750+
Veterans and 

military 
spouses hired 
since 2018

$6.7 million
7-Eleven contributions 
to nonprofit military aid 
organizations  
to date (monetary + in-kind)

Top 100
Military-friendly 
Employers by VIQTORY 
Media (GI Jobs) from 
2014–2021

106
Veteran-owned 7-Eleven 
stores in the U.S. through 
special Franchise incentives 
and programs for military

Join us as we celebrate 
Military Appreciation Month 

throughout May

Honoring  
those who serve

FREEDOM DAY

JUNETEENTH

Cafe

NATIONAL INDIGENOUS 
PEOPLES DAY
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Stepping Up  
for a Better World

At 7-Eleven, we aim to not only serve as positive stewards of the environment, 

but to be a true leader in sustainable retailing by reducing our impact and 

creating industry-leading programs for customers.

Green Challenge 2050
Our parent company, Seven & i Holdings Co., Ltd., operates a diverse service line across the globe to 

meet the daily needs of customers through a vast network of stores. In 2019, the company launched the 

Green Challenge 2050 — a four-pronged strategy to reduce its environmental footprint across the entire 

store network and supply chain.  

At 7-Eleven, Inc., we take our role in achieving the Green Challenge 2050 seriously and have committed to 

all four strategic pillars with specific goals for 2022, 2030 and 2050.

   2030
Reduce food waste by 

50% 
+

Increase food waste  
recycling rate to

70%

   2030

50% 
Raw food  

ingredients
sustainably  

sourced 

              2050

100% 
Raw food  

ingredients
sustainably  

sourced

   2050
Reduce food waste by

75% 
+ 

Increase food waste 
recycling rate to

100%

Sustainable Procurement
(Original products)

Food Waste & Food Recycling

2022

500
Electric vehicle 

ports at 250 sites

   2030

50%
Eco-friendly material

+ 
Zero 

Use of plastic bags

2030

50% 
CO2 reduction

              2050

100% 
CO2 reduction

              2050

100% 
Eco-friendly material

CO2 Emission Reduction Plastic Reduction
(Original products)

Reduce emissions across supply chain

(From stores. Compared to 2013)

Efforts include:
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Our most recent environmental commitments in support of the Green Challenge 2050 align 

to our long-standing history of innovation designed to make things easier for customers. 

Set a Goal to Install at least 500 Electric Vehicle (EV) Charging Ports at  
250 Select U.S. and Canada Stores by the End of 2022 

The new Direct Current Fast Charging (DCFC) ports will increase convenient charging 

options for EV drivers by adding to the company’s existing 22 charging stations located 

at 14 stores in four states. Once the expansion is complete, 7-Eleven will have one of 

the largest and most compatible fast-charging systems of any retailer in the U.S.

June 1, 2021

7-Eleven to Install 500 EV Charging Ports 
by the End of 2022

June 1, 2021

7-Eleven Charges Ahead with ‘Massive’ Electric 
Vehicle Installation Project

June 1, 2021

7-Eleven CEO Joe DePinto Says Adding 500 EV 
Charging Ports is “right thing to do.”

Increased Commitment to Reduce CO2 Emissions by 50% by 2030 

After reaching the previously announced emissions goal eight years early, 7-Eleven is thinking 

bigger and making strategic investments to reduce CO2 emissions for a more sustainable future.

 ■ 7-Eleven has committed to purchasing 100% Texas wind energy for 800+ stores located in 

competitive markets and 100% wind energy for 300 Illinois stores. Additional renewable 

energy purchases include 150 stores using hydropower in Virginia, as well as 300 Florida 

stores powered by solar energy. 

 ■ The company also recently joined the Renewable Energy Buyers Alliance (REBA). REBA is a 

membership association bringing together more than 200 stakeholders from the commercial 

and industrial sector, non-profit organizations and energy service providers. Their vision and 

mission is to create a resilient, zero-carbon energy system where every organization has a 

viable, expedient, and cost-effective pathway to renewable energy.

7-Eleven’s legacy is bringing 

convenience to the customer, and 

that continues to evolve - from ice on 

a dock in 1927 to electricity for your 

car today. Doing our part to make EV 

charging more convenient will help 

accelerate broader adoption of EVs 

and alternative fuels, which is good for 

our customers and for our planet.

Joe DePinto  |  President and CEO, 7-Eleven

Specifically, 7-Eleven has:

https://corp.7-eleven.com/corp/doing-our-part-for-the-planet


As part of their role on the ESG Task Force,  

7-Eleven’s Sustainability Ambassadors provide critical leadership in driving 

our sustainability goals forward. Their expertise and passion are essential as we 

shape our future. During each Sustainability Snapshot we release this year,  

we’re highlighting our ambassadors with a brief interview. 

In this Snapshot, we’re introducing: 

CLICK HERE 
to learn more about how Holly, Ann and their teams are innovating to build a better future.

Ann Scott
Sr. Director of Energy  
Electric Vehicles and Utilities at 7-Eleven

Holly Angell
Senior Vice President  
Construction, Engineering and Facilities at 7-Eleven

Sustainability 
Ambassadors

7-Eleven has always been a leader in new ideas and technology to better serve the 

needs of customers, and that innovation extends through our commitment to our 

communities and to working toward a more sustainable future. As we progress 

in our journey towards becoming a true leader in sustainable retailing, we 

will continue to refine our environmental, social and governance (ESG) 

commitments to help achieve a better world for generations to come. 

Joe DePinto  |  President and CEO, 7-Eleven

https://corp.7-eleven.com/images/downloads/Sustainability-Ambassadors-Holly-Angell-and-Ann-Scott.pdf

